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Abstract

Thailand has become a complete aged society, resulting in increased demand for services that meet the
needs of the elderly, especially transportation services that provide convenience and safety for their travel.
This research aims to study the factors influencing the intention to transportation service application for the
elderly, focusing on Generation Y users who have elderly family members and have never used such
applications before. The conceptual framework is based on the UTAUT2, with the addition of gratitude as a
studied variable. The sample group consists of 136 people, and data was analyzed using Spearman’s
correlation coefficient and multiple regression analysis.

The research findings revealed that all eight independent variables (Performance Expectancy, Effort
Expectancy, Social Influence, Facilitating Condition, Price Value Expectancy, Habit, Privacy and Security
Expectancy, and Gratitude) exhibited statistically significant positive correlations with the intention to use
transportation service application for elderly. The multiple regression analysis, both overall and when Gender
Identity was included as a variable, found that there are four factors that can predict the intention to use the
application: Performance Expectancy, Facilitating Conditions, Social Influence, and Privacy and Security
Expectancy.

These findings provide insights for application development and communication strategies that align

with Thai cultural values, helping to promote acceptance and adoption among the target group.

Keywords: Aging Society / Transportation Service / Unified Theory of Acceptance and Use of Technology
(UTAUT2) / Gratitude / Gender Identity
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Intention to Use = B, + B, (Performance Expectancy) + B, (Effort Expectancy) + B (Social Influence)

+ B4 (Facilitating Condition) + [35 (Price Value Expectancy) + Bé (Habit)

+ B, (Privacy and Security Expectancy) + Bg (Gratitude) + €
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a 1 a @ ' & Y o o ’ v ) P~
N13UBYUIYINTTIAUYIA NISNAUNDEINEIEY (ATIT 1) Foe “iesnaiwanszvutiiodsunlasian (Real World Impact)”
EN Sustainable Development National Conference Fun 5 fiquigu w.A. 2568
(ENSD Conference) U AMTAILINABULAZNINGINTANENS UMIINEIFBNTnE

2. aumsamanassnmgn Wensthiuyssndnwainanmnsauiansan

Intention to Use = B, + B, (Performance Expectancy) + [, (Effort Expectancy) + B (Social Influence)
+ B, (Facilitating Condition) + Bs (Price Value Expectancy) + B, (Habit)
+ B, (Privacy and Security Expectancy) + Bg (Gratitude) + B9 (Gender Identity) + €

Wamuabi

Bo unu dUTEANSUDIRILUTORANWAINALNA

5. nan1sAnwnazaAUsIeNa

v

AI385IUTINkUUARUANINYReeUladuarleuatiAen1 q Sening Weuliunaw - e 2568 L

°

V94U 214 9n wisewineandwIu 78 a iesunnlinsinuideulaiidivun Aedeududiidgymalnenialulul we.
2524-2539 (wwuaisdune) Iasengluaseunss uazludilinelduoundinduuinissasudedmsudgeeny suudeios

H1unsnageuaNuilafiefukeunaduusnissudageeny waznaudiaiuiieinanunslalunisviuvasuniy

v °

(Attention Check Question) laigndes viliindenuuaeuaunldldangneunuvaeuniudiuiu 136 au Faildeyaly

Y

9
Y
wuvaeuauasudi wundudidsndnwalmanadumenne S1uu 67 au dnlvglidnaioneldnadousdi 50,000

Aa o o a

vmdull (Geway 29.85) uasidudfidndnuwalnaunedumanda 69 au drwlngdinnadeseldneiiousg? 50,000

Y

vmituld Govay 28.99) uariiriads wagANLDULIATEIU YosTlU TN il puanewTaiudsyansam
(4.123, 0.782) ArmuArandsluanunereulday (4.274, 0.646) Snsnanisdeny (3.816, 0.807) dnNLIAEONT
aﬁuawu (4.283, 0.621) mmmwi’ﬂu@mmﬁmﬂm (3.672, 0.807) AULABTU (4.002, 0.962) AIUAIARITIAI
Wudiusnazanulasnse (3.702, 0.789) ANNNGATYEY (4.101, 0.696) warauaslalue Undinduuinsasudsdmsu
Hase1y (3.997, 0.800)

5.1 nanshazianduUssBnsanduiug (Correlation Coefficient)

N15MAdaY Kolmogorov-Smirnov wuindeyaiiuusau 8 f uagduusau (anuadlaldueundintuuinige

o o

Sudsdmiugaseny) liinnsuwanuasuuung (A1 Sig. < 0.01) FITeRmzvimduUsEAvsanduiusuuvaidesuiy e

Yyl o @ ¢

nagoUaNRg I dtunmn Wedldldndnualmanadumene wazdlodlifidnanuwalmanedunandgs Famuinm

[ ' =

wlsdu 8 M1 dealsuandeanunslaldweundinduuinissasudsdmivgaceny sglideddynisadanssauaiiy

q

v w ¢

Wty 99% Aem131e7 2-4 mud1du IneddewlanardulseAvsavduiusiuvadefuuuniunisned 1 6]

A15197 1 nsudanamdudssansanduiusaleosuuy [6]

FrevesmduUsyansanduiusaeuay AURUNY

0 < Ardulsyavsanduius < 0.19 AuduSsERusIN
0.20 < AduUsyAnSanduus < 0.39 puduiuSsum

0.40 < AduUsYAVSaMEULE < 0.59 ANFURUSIEAUUUNANS
0.60 < AduUsyAVSanduRS <0.79 PG LRGN

0.80 < AduUsEAnsanduRus <1.00 ANUFITUSSEAUgINN




a @ a 3 ' & & 4
ﬂ"liﬂiﬁiﬂﬂ’l?l"lﬂ’liiﬂﬂ‘lﬂﬂﬂ NISWAIUNDE9898U (AT 1)

EN Sustainable Development National Conference
(ENSD Conference)

Fuil 5 fiquisu w.a. 2568

Foe “iesnaiwanszvutiiodsunlasian (Real World Impact)”

A ANZRINAIUNLATNSWENNIAERS NNINedBuding

131991 2 MIIATIEVAFIUSYANSanduusvasiLUsAULarMLUTAN TuamsIu (n = 136)

- Correlation NAN1INAGFDY
AuNRFIU Sig. R
Coefficient AUUAFIU
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AAudlaldueundindu Ifogaiitoddymeaafisyduanuidesiy 95% Suilugnsassaunisnnaosdsdl
Intention to Use = 0.281 (Performance Expectancy) + 0.266 (Social Influence)
+ 0.235 (Facilitating Condition) + 0.185 (Privacy and Security Expectancy)
Tnefintssaaeudeuludesiulunsiesesinisonaesnyan faee1 VIF (Variance Inflation Factor) fitiosntn

5 uaz Tolerance 7i81nN31 0.2 NnFAUUs wazdiAn Durbin Watson = 1.675 (8g5ewine 1.5 - 2.5)

M19°9% 5 Kan15IATIziNsanaeenvanlunIngIL

Unstandardized Standardized
Variable Coefficients Coefficients T Sig. Collinearity Statistics
B Std. Error Beta Tolerance VIF
(Constant) -0.392 0.335 -1.172  0.243
Performance Expectancy 0.281 0.078 0.275 3.599 < 0.001 0.440 2.275
Effort Expectancy 0.061 0.096 0.049 0.637 0.525 0.426 2.347
Social Influence 0.266 0.079 0.274 3.375 < 0.001 0.387 2.585
Facilitating Condition 0.235 0.099 0.182 2.384 0.019 0.438 2.284
Price Value Expectancy 0.090 0.071 0.091 1.267 0.207 0.495 2.019
Habit -0.077 0.047 -0.093 -1.632  0.105 0.789 1.268
Privacy and Security Expectancy  0.185 0.063 0.182 2951 0.004 0.671 1.491
Gratitude 0.059 0.070 0.052 0.852 0.396 0.697 1.435

MyiesIinIsanneenvan Welindiulssndnuvainama duaadumsed 6 aunsnagudednvausluing
(Model Summary) 1#6isi] R: 0.823, R% 0.678, Adjust R 0.655 wa Std. Error of the Estimate: 0.470 Tuinadifauds
duannsnesuisiulsavierudlalileundintuuinmsaudsdmiulgeongld 67.8% uagiifauusiu 4 i 1Hun
anumaviaiiulszansain dvinanadeny anmundenfiaduayy wezanumaniduanudududuazaiiy
Uaeasty ivhungldegnadifoddymneadn (Sie. < 0.05) ﬁW"L‘LJfgjmaa%waammimaaaﬁﬁ
Intention to Use = 0.291 (Performance Expectancy) + 0.254 (Social Influence)

+ 0.217 (Facilitating Condition) + 0.190 (Privacy and Security Expectancy)
Tnefinsnraseudeuludesiulunmsinsesinsonaesnyamn faee1 VIF (Variance Inflation Factor) itiosnty

5 uaze Tolerance A1 0.2 WAFaLUs wazdiAn Durbin Watson = 1.723 (8g58191a 1.5 - 2.5)
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Unstandardized Standardized
Variable Coefficients Coefficients T Sig. Collinearity  Statistics

B Std. Error  Beta Tolerance VIF
(Constant) -0.472 0.344 -1.372 0.173
Performance Expectancy 0.291 0.079 0.284 3.698 < 0.001 0.433 2312
Effort Expectancy 0.070 0.096 0.057 0.729 0.467 0.422 2.368
Social Influence 0.254 0.079 0.263 3.199 0.002 0.379 2.638
Facilitating Condition 0.217 0.100 0.168 2.164 0.032 0.424 2.361
Price Value Expectancy 0.098 0.072 0.099 1.366 0.174 0.490 2.042
Habit -0.077 0.047 -0.093 -1.635 0.105 0.789 1.268
Privacy and Security Expectancy  0.190 0.063 0.188 3.029 0.003 0.665 1.503
Gratitude 0.067 0.070 0.058 0.950 0.344 0.690 1.450
Gender Identity 0.085 0.084 0.053 1.009 0.315 0.917 1.090
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